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BOARD FUNDRAISING TOOLKIT
[Campaign Name]  |  [Campaign Dates]


Prepared for: [Organization Name] Board of Directors

	How to Use This Toolkit
This toolkit gives you everything you need to share our campaign with your personal network — including ready-to-use email and social media templates, AI prompts to customize your messaging, tips for making a genuine ask, and our donation QR code.

Each section includes:
1. An AI prompt you can copy directly into Claude or any AI tool to generate personalized content
1. A placeholder section where you can paste and save your finished content
1. Quick tips to help your outreach land well

You do not need to be a writer or a tech expert — just fill in the brackets, run the prompts, and share!




01  CAMPAIGN SNAPSHOT
Fill this in before distributing to your board so everyone is aligned on the key details.

	Campaign Name
	[Insert Campaign Name]

	Campaign Theme
	[Insert Theme / Tagline]

	Campaign Dates
	April 15 – May 3

	Fundraising Goal
	$[Amount]

	Donation Page URL
	[Insert Swell donation page URL]

	Campaign Champion
	[Name & Contact]

	Staff Contact
	[Name, Email, Phone]




02  BOARD OUTREACH EMAIL
Use this email to reach out to your personal contacts — friends, colleagues, and family. The more personal you make it, the better it will perform.

	✦  AI PROMPT 1  —  BOARD OUTREACH EMAIL

	Copy & paste this into Claude or your preferred AI tool:
"Write a heartfelt email that a board member can send to their personal network to support [Campaign Name] at [Organization Name]. The campaign runs [dates] and our goal is [$amount]. Our campaign theme is [theme]. The tone should be warm, personal, and non-salesy. Include a clear call to action with this donation link: [URL]. Keep it under 200 words."
Fill in before using: [Campaign Name], [Organization Name], [dates], [$amount], [theme], [URL]



Your Finished Email — Paste Here After Running the Prompt
	▶  Paste your AI-generated email here, then personalize before sending

	










	Pro tip: Add one personal sentence at the top about why YOU support this organization. That one line will double your response rate.




03  SOCIAL MEDIA POSTS
Share on Facebook, LinkedIn, or Instagram. You don't need to post every day — even 2–3 posts during the campaign makes a meaningful difference.

Facebook & LinkedIn
	✦  AI PROMPT 2  —  FACEBOOK / LINKEDIN POSTS

	Copy & paste this into Claude or your preferred AI tool:
"Write 3 social media post options for a board member to share on Facebook or LinkedIn to promote [Campaign Name] at [Organization Name]. The posts should feel authentic, not corporate. Each should be a different angle — one emotional, one factual, one personal or story-driven. Include a call to action and a placeholder for the donation link. Keep each post under 150 words."
Fill in before using: [Campaign Name], [Organization Name]



Your Facebook / LinkedIn Posts — Paste Here
	▶  Post Option 1 — Emotional

	






	▶  Post Option 2 — Factual

	






	▶  Post Option 3 — Personal / Story

	






Instagram Captions
	✦  AI PROMPT 3  —  INSTAGRAM CAPTIONS

	Copy & paste this into Claude or your preferred AI tool:
"Write 3 short Instagram captions for [Campaign Name] at [Organization Name]. Each should be punchy, under 50 words, and end with a call to action like 'Link in bio.' Include 5 relevant hashtag suggestions."
Fill in before using: [Campaign Name], [Organization Name]



Your Instagram Captions — Paste Here
	▶  Caption 1

	





	▶  Caption 2

	





	▶  Caption 3

	






04  TEXT MESSAGE ASK
A quick personal text to 5–10 people in your phone can be one of the most effective things you do. Keep it short and genuine.

	✦  AI PROMPT 4  —  TEXT MESSAGE

	Copy & paste this into Claude or your preferred AI tool:
"Write a short, friendly text message under 160 characters that a board member can send to friends and family asking them to donate to [Campaign Name] at [Organization Name]. Include a placeholder for the donation link."
Fill in before using: [Campaign Name], [Organization Name]



Your Text Message — Paste Here
	▶  Paste your text message here

	





	Pro tip: Send your text personally rather than as a group text. A one-on-one message feels genuine and gets far more responses.




05  TIPS FOR BOARD MEMBERS
Use this prompt to generate a custom tip sheet, or use the pre-written tips below.

	✦  AI PROMPT 5  —  BOARD TIP SHEET

	Copy & paste this into Claude or your preferred AI tool:
"Write a simple one-page tip sheet for board members who are sharing a fundraising campaign for [Organization Name]. Include tips on how to personalize their outreach, the best times to post on social media, how to follow up with donors, and how to make a personal ask feel genuine. Use a friendly, encouraging tone. Format as a bulleted list."
Fill in before using: [Organization Name]



Quick Tips (Ready to Use Now)

	✉️
	Make it personal — add one sentence about why YOU care about this organization before sending any template.

	📱
	Post on Facebook and LinkedIn Tuesday–Thursday between 9am–12pm for the best reach.

	🔁
	Share more than once — most people need to see something 2–3 times before they act.

	💬
	Follow up with a quick 'Did you see my post?' message to people who are close to you.

	🙏
	Thank every donor personally — a simple 'Thank you so much, it means a lot!' goes a long way.

	🎯
	Focus on 5–10 people you know well rather than blasting 100 strangers.

	📸
	Add a personal photo when posting on social media — posts with real photos outperform stock images.

	🤝
	Tell a story — share a specific moment or person that made you believe in this cause.




06  COMPILE YOUR FULL TOOLKIT
Once you have generated your email, social posts, and text message, use this prompt to pull everything together into one clean, organized document for your board.

	✦  AI PROMPT 6  —  COMPILE & FORMAT THE FULL TOOLKIT

	Copy & paste this into Claude or your preferred AI tool:
"I have the following content for a board fundraising toolkit: [paste your email], [paste your social posts], [paste your text message], [paste your tips]. Please format this into a clean, organized one-page toolkit with clear section headers for: Board Email, Social Media Posts, Text Message, and Tips. Add a brief intro paragraph at the top explaining how board members should use this toolkit."
Fill in before using: Paste each completed section into the prompt before running it




07  DONATION PAGE & QR CODE
Your Swell donation page is the destination for all campaign links and shares. Once your page is live, follow these steps to get your QR code:

	1.
	Log in to your Swell account and open your campaign page

	2.
	Navigate to Share or Promote in the campaign dashboard

	3.
	Download or copy your QR code image

	4.
	Insert the QR code image into the placeholder box below

	5.
	Add your donation page URL beneath the QR code for those sharing digitally



Insert QR Code Here
	[ Insert QR Code Image Here ]

Download from your Swell dashboard
	Donation Page URL
[Paste Swell donation page URL here]

Campaign Goal
$[Amount] by [End Date]

Share this QR code in printed materials, email signatures, and social posts.



	Once your Swell page is live, share the QR code with your board so they can include it in emails and print it for in-person conversations.





Thank you for your dedication to this campaign.
Questions? Reach out to the development team — we are here to support you.
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