ONLINE

FUNDRAISING
TOOLKIT

SWELL FUNDRAISING




t Started!

Find a core group of 5-10 people who are
passionate about your cause. They sho
have qualities that embody somea
unafraid, confident, passior

and has a high level o

well networl




Now that you have found a core group of people, it
is time to equip them for the campaign. Put together

the organizatio N Nne
Also, explair

phone. The more
chance of a donatia




Now that you have equipped your
fundraisers, it is time to get them signed

Have them sign up on your campai




You will receive afill-in-the-blank resource
page with sample social media posts ¢

sample email. Fill in all of the b
the resource page as spe
your organizati




A Place to Go!

tis time to create a hidden content page now
that your resource page has been created. This
will be a place your fundraisers can come to ge

the sample social media posts and samp
Login to the Swell dashboard. Once ir
campaign, click on the Setup tz

Once there, click the g

corner to create

idden box.
see this page if
show upontheca
see. Make sure to hi
created!




tis time to send resources to your fundraisers
now that the hidden resource page has been




each out to your fundraisers and ask them to
raise awareness about the campaign before it
launches tomorrow. Have them post on their

social media channels that they are func
for your campaign during the dates i
they could really use the sup

and family when it |

tell a perso

seeing somethi







are on Facebook!

Change your organization's Facebook he
match the event header on your Swe
site! This will help promote




are Everywhere!

Now that you have changed your Facebool
header, tell your fundraisers to do th

Make sure they star
their social m




ell your Story!

Social media is best used for raising aware
about your campaign. Post the link
campaign on your organiza

platforms explaining




them to continue to rea
or phone and tell th










are your Progress!

Give your fundraisers an update on where yc
stand in the campaign. Tell them how
are to reaching your goal and

for the week so the




fundraisers and their personz
connects them to yc




AY 1]
d a Reminder!

more people this week.




ank Donors!

Reach out to your fundraisers and tell th
thank their donors on social media
thank them with an email c




ank on Twitter!

Check your twitter account so you canre
all of our tweets thanking your ¢




Take the time to personally reach out to

fundraisers who are struggling. See if
something you can do to helg




e Some Fun!

Tell your fundraisers to get creative. They can
make this more fun by challenging each

They could both try to reach a fun

by a certain time, and the:

rewarded. The




are their Stories!

Post on your social media platform highligt
another fundraiser, and tell how thei
connects to your mission fo




future fu ndra i







Post on your organization’s social media

platforms that it is the last week to gi
them how close you are to re
and you need their h




order tomake ani
like the organi







t Day to Give!

Reach out to your fundraisers and tell them to
email everyone who didn’t give yet and remi
them it is the final day to give toward
campaign. Also tell fundraise

they can ask someone

they have pe




are on Social Mec

Post on your organization’s social media
platforms that it is the last day to give
them not to miss out!




Thank donors on social media and everyone e
(fundraisers) for participating and workin,

hard to reach your fundraising goa
large donors, thank the
or phone call.




